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Developed with a proven track record of teaching students to apply real world online marketing 
principles and strategies, The Social Media Magnet is presented as a new pedagogy for digital 
inbound marketing instruction.  This methodology has been deployed in one university class 
setting for the last five years with a reputation of producing high- quality graduates in the digital 
marketing space.  This pedagogy combines a digital online delivery system, for timely and 
speedy updates, with a new theory and a live online practicum to teach college students both 
strategic and tactical planning for digital marketing campaigns.  Using website creation, social 
media planning tools, and email retention campaigns, students using The Social Media Magnet 
pedagogy learn the best practices for inbound marketing today.  More appropriately for 
universities, the pedagogy teaches academic professors who may not live in the digital world 
daily through consulting and agency work, how to teach these skillsets from holistic, strategic, 
and tactical points-of-view.  To the author’s knowledge, this paradigm is the only one of its kind 
to teach in a real, live, active online environment where students create real content and interact 
with real people with real opinions, and have real campaign goals.  This is not a simulation, but 
as real-world as it gets for teaching college students digital marketing methods.  The Social 
Media Magnet is a new paradigm in organic, inbound marketing instruction.   
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